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BLAZING BRAND SUCCESS

» Nearly 40 years in business

« #1 brand firelog

» 94% brand awareness among firelog users and 42% among non-users

« Best selling in all firelog segments

» Over 50% of the dollar share in firelogs

« Brand known for Quality, Convenience and Reliability

« Distributed at national and regional accounts in grocery, mass,
specialty, club, c-store and drug channels including Safeway,
Kroger, Wal-Mart, Target, Sears, Kmart, Meijer, Osh, Lowe’s,
Home Depot, Rite-Aid and CVS

» Over a third overall survey participants and nearly half Duraflame

aware users were “more interested” in buying other Duraflame
branded products, according to independent consumer study




SOME LIKE IT HOT

« More than half of all US households have hearth appliances such as fireplaces

« Over 100 Million firelogs are burned in homes across the US each year

» Casual Living's Universe Study showed annual sales increased steadily to $6.2 billion
for products that fill outdoor rooms/areas such as outdoor fireplaces, fire pits, grills

saves lrees

made from 100%
renewable resources

BURNS CLEANER THAN WOOD
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